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Natural Products INSIDER leads CPG brands from ideation through manufacturing, supporting 
the development of innovative, healthy and compliant products in the dietary supplement, food, 

beverage and sports nutrition industries. INSIDER helps companies understand the supply, 
formulation, science and regulatory considerations affecting the healthy and better-for-you  
CPG market. As an official content provider for SupplySide, INSIDER connects ingredient  

buyers and suppliers with executives across the health and nutrition marketplace.
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Over the past decade, millions of consumers around the world have 
been driving marketplace disruption. These consumer scrutinize 
what they put in and on their bodies, and demand transparency 
and conscious business practices from the mission-guided 
products they seek out and purchase.

Informa Health & Nutrition helps companies navigate these 
consumer-driven changes and lead their own positive change. Our 
group is made up of the top events, education, data and content 
brands across the global health and wellness industry. We serve 
a world-wide network of CPG brands, manufacturers, suppliers, 
retailers, distributors, investors and service providers.

For purpose-driven CPG brands and their partners, we are fueling every stage of a company’s 
evolution: from opportunity identification, through development and manufacturing, to sales 
and prosperity. Whether you engage with H&N through exhibitions, conferences, training, 
content, insights or connections, together we are shaping the industries of the future for 
optimal health and wellness of both people and the planet we inhabit.

Brand Overview

Informa Health & Nutrition is committed to supporting the growth and advancement of the industry. We do this by 
advocating for industry initiatives and supporting the efforts of our industry associations and allies.

Proud Member  
and Supporter of:

DONATED FOR EVERY PAID ATTENDEE

$5

SupplySide Cares

About Us

Vol. 23, No. 6

November/December 2018

naturalproductsinsider.com

US$20.75

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Clean Label vs.  
Clean Washing 
Specialized Diets  
for Athletes
SupplySide West  
Preview

PLUS

Technology advancements drive nutrition 
solutions via connectivity, supply chain 
management, personalization

Transformative 
TECHNOLOGIES
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About Us

Ideal for: Ingredient suppliers and 
service providers looking to educate 
the market.

One team two websites

Newhope.com
The digital marketplace that connects the healthy 
lifestyle industry. We connect you to your next 
customer, and provide you with the market research, 
standards and legislative information you need to 
develop a trusted consumer product.

naturalproductsinsider.com
The official digital & print resource for executives, 
marketers, manufacturers and formulators in the 
dietary supplement, food, beverage, sports nutrition 
and animal nutrition industries.

Ideal for: Finished product & supplement 
manufacturers looking to educate the market 
on their brand and impact.

CPG Brands  Targeted Roles/Personas:

One team,  
One Audience –  

with key segmentation

Retailers/Distributors  Targeted Roles/Personas:

Other AudiencesOther Audiences  Contract Manufacturers

• Ingredient 
Procurement

• R&D/Formulation/
Science

• Sales

CPG Brands  Targeted Roles/Personas:

Supply Companies  Targeted Roles/Personas:

• Sales
• Marketers

• R&D/Formulation/
Science

• Legal/Regulatory

• CEO/C-suite

• R&D Formulators/Scientists
• Marketers
• Legal/Regulatory

• CEO/C-suite
• Ingredient Purchasing/Procurement
• Manufacturing Operations

3,500+ 
SupplySide East

What: The East Coast’s premier event  
with 3,500+ nutrition, food and health  
& beauty professionals.
When: April 9-10, 2019    Where: Secaucus, NJ

17,000+
SupplySide West

What: The industry’s gathering point where science & strategy 
intersect. 17,000+ health & nutrition industry professionals from 
the dietary supplement, food, beverage, sports nutrition and 
personal care industries. 

When: October 15-19, 2019    Where: Mandalay Bay, Las Vegas

Content opportunities at in-person events include a few of the following:

• Workshop underwriting • Breakfast and Lunch Briefs • Exhibitor Presentation Theater • SupplySide Central

In-Person Events

A new strategy for INSIDER and newhope.com

• Sales • CEO/ 
Founder/Exec

• Marketing/Brand Manager/
Category Manager

• Sales • CEO/ 
Founder/Exec

• Marketing/Brand Manager/
Category Manager

• Investors • General Industry• Service Providers
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Natural Products INSIDER, official media of SupplySide, 
provides executives in the natural products industry with news, 
commentary, new products, government/regulatory affairs, 
and in-depth research on ingredients for health conditions and 
functionality. Each industry focus area - Supplement, Food & 
Beverage, Sports Nutrition and Beauty - is featured in every 
2019 print issue of INSIDER with insights on key category 
issues and contributions from industry experts. 

The content team is led by Heather Granato, Vice President of 
content, who brings 25+ years of natural products experience 
to the brand, and Sandy Almendarez, Editor in Chief, who has 
a decade of experience covering natural products brands. 

Magazine Overview

east.supplysideshow.com
Secaucus, NJ

Meadowlands Exposition Center
APRIL 10 & 11 2018

Anti-Inflammatory  
Ingredients

Mental Performance  
for Sports Nutrition

Dairy  
Trends

PLUS

Vol. 22, No. 6

November/December 2017

naturalproductsinsider.com

US$20.75

TRUMP 
ADMINISTRATION 
Closes in on First Year

Will supplement industry seize 

opportunity for regulatory reform?

Vol. 23, No. 2

March/April 2018

naturalproductsinsider.com

US$20.75

east.supplysideshow.com
Secaucus, NJ

Meadowlands Exposition Center
APRIL 10 & 11

Organic Food & Beverage

STRETCHED, but not broken

PLUS
Probiotic 
Research

Sports Nutrition 
Recovery

Industry 
Collaboration

03_18INS_v2.indd   991

3/8/2018   2:23:15 PM

Vol. 23, No. 1

January/February 2018

naturalproductsinsider.com
US$20.75

Trade Show 
Marketing
Executing a successful in-person event

PLUS
Energy for  

Sports Nutrition
Protein in Foods  

and Beverages
Best Practices in  

Contract Manufacturing

east.supplysideshow.com

Secaucus, NJ
Meadowlands Exposition Center

APRIL 10 & 11

Vol. 23, No. 4

July/August 2018

naturalproductsinsider.com

US$20.75

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Delivering
Innovative solutions supplement traditional 

formats to deliver nutritional ingredients

PLUS
Healthy Aging

AERs

Nutritional Bars

WELLNESS

Vol. 23, No. 5

September/October 2018
naturalproductsinsider.com
US$20.75

Good Food  
Movement
Anti-Inflammatory  
Ingredients
Sports Nutrition  
Powders

PLUS

The 
Influencer 
IDEAL

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Modern-day marketing captures 
the value of digital connections

Vol. 23, No. 3

May/June 2018

naturalproductsinsider.com
US$20.75

PLUS
Functional 
Beverages

Joint Support 
for Athletes

FTC Enforcement

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Beauty 
Boost
Antioxidants Power Ingestible  

& Topical Solutions for Skin

As of August 2018

11,982  
in circulation

99%  
direct request

6  
issues per year

Table of contents
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Average of 112,347 page views per month

Average of 69,926 visits per month

Average of 53,656 Unique Visitors per month

10,700+ Twitter followers, 6,500+ Facebook likes

The Natural Products INSIDER website offers a wide range of open and 
premium content, all free to website members, including Reports, Digital 
Magazines, Articles, Blogs, Galleries, Webinars, Videos and more. 

INSIDER covers the full breadth of the nutrition industry — from supplements 
and functional foods to sports nutrition and manufacturing. Readers get 
fresh perspectives through regular posting from the INSIDER editorial team 
and guest contributions, and browse related slideshows and image galleries 
on naturalproductsinsider.com. 

Online Overview 

As of August 2018 Download/Links

2019 Digital Rate Card

Table of contents

http://www.naturalproductsinsider.com
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Digital Magazines deliver feature-style analysis, columns, and in-depth stories in an always 
on, always accessible format. Since each issue is thematic, our audience, your customers, 
finds exactly what they need exactly when they need it to help them along their specific 
decision-making process.

JANUARY
Copacking for Foods

CBD

FEBRUARY
Botanicals

MARCH
Digestive Health

Personalized Energy  
and Sports Performance

APRIL
Contract Manufacturing  
for Supplements

MAY
Sports Nutrition: Muscle Building

Beverages

JUNE
Healthy Aging

JULY
Women’s Health  
for Every Life Stage

Contract Labs

AUGUST
Joint Health 

SEPTEMBER
Packaging

Natural Colors & Flavors

OCTOBER
Probiotics

NOVEMBER
Plant-Based Revolution

Sports Nutrition: Female Athlete

DECEMBER
Prebiotics

Digital Magazines

Vol. 8, No. 2

January 2018

naturalproductsinsider.com

US$20.75

east.supplysideshow.com
Secaucus, NJ

Meadowlands Exposition Center
APRIL 10 & 11

Ayurvedic
Botanicals
Traditional Remedies  

Find Modern Application

Vol. 8, No. 4

February 2018

naturalproductsinsider.com

US$20.75

east.supplysideshow.com
Secaucus, NJ

Meadowlands Exposition Center
APRIL 10 & 11

Personalized  
Nutrition

Customized methods, ingredients,  

formulas and self-monitoring kits tailored 

to specific consumer health goals

Vol. 8, No. 1

January 2018

naturalproductsinsider.com
US$20.75

Beyond  
Pearly Whites: 

 

Natural Ingredients  
Revitalize Oral Health

east.supplysideshow.com

Secaucus, NJ
Meadowlands Exposition Center

APRIL 10 & 11

Vol. 8, No. 13

June 2018

naturalproductsinsider.com

US$20.75

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Texture 
Solutions 
for Prepared 
Foods

Vol. 8, No. 12

June 2018

naturalproductsinsider.com
US$20.75

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Sports 
Nutrition:  
The Female 

Athlete

Special 
Feature

Q&A  
with Jessie Diggins

Vol. 8, No. 18

September 2018

naturalproductsinsider.com
US$20.75

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Probiotics: 
Masters of the 
microbiome

A Look at 2019 Topics

•  Guaranteed promotional impressions: 50,000

•  Leads Guaranteed: 150 minimum

•  Full page digital ad with hyperlink to your preferred website 

•  Guarantees will be met within 90 days of the content launch

Program Details:

Table of contents
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Long-form underwritten reports that take an in-depth, editorial 
look at overarching themes and innovations helping to shape the 
ingredient and manufacturing worlds, with a focus on impact on 
key categories in the natural and organic products industry. Deep 
Dives allow you to exclusively align with relevant third-party content.

Deep Dive Reports

•  Exclusive underwriting

•  Guaranteed promotional impressions: 50,000

•  Guaranteed leads: 150 minimum

•  Guarantees will be met within 90 days of the content launch

Program Details:

A Look at 2019 Topics

JANUARY
Plant-Based Protein  

FEBRUARY
Sweeteners

MARCH
Softgels

APRIL
Collagen

MAY 

Secure Your Spot Now! 

JUNE 

Secure Your Spot Now! 

JULY
CBD

AUGUST
Probiotics

SEPTEMBER
Secure Your Spot Now! 

OCTOBER
Secure Your Spot Now! 

NOVEMBER
Joint Health

DECEMBER 
Secure Your Spot Now! 

- Topic Open

- Topic Open

- Topic Open

- Topic Open

- Topic Open

Table of contents
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Print

JANUARY/FEBRUARY  
(BONUS DISTRIBUTION: EXPO WEST, WEST PACK)

 

MARCH/APRIL  
(BONUS DISTRIBUTION: SUPPLYSIDE EAST, VITAFOODS EUROPE)

 
 
 
 
 
 
 
 
 

MAY/JUNE  
(BONUS DISTRIBUTION: IFT, CPHI CHINA/HI & FI ASIA-CHINA, 
EAST PACK)

 
 
 

JULY/AUGUST  
(BONUS DISTRIBUTION: EXPO EAST, VITAFOODS ASIA,  
FOOD INGREDIENTS SOUTH AMERICA)

 
 
 
 
 
 
 

SEPTEMBER/OCTOBER  
(BONUS DISTRIBUTION: SUPPLYSIDE WEST,  
FOOD INGREDIENTS NORTH AMERICA )

 
 
 
 
 
 

NOVEMBER/DECEMBER  
(BONUS DISTRIBUTION: FOOD INGREDIENTS EUROPE)

Supplement:  
Personalized Nutrition
Food & Beverage:  
Flavors and Colors 
Sports Nutrition:  
Banned Substance Testing
Legal: Claims Substantiation 

Contract Manufacturing:  
Best Practices Q&A
Muscle Support/Sarcopenia
Regenerative Agriculture
Adaptogens
GMOs

Supplement: Curcumin
Food & Beverage:  
Healthy Fats & Oils
Sports Nutrition: Energy
Legal: Lawsuits

Contract Manufacturing:  
Supply Chain Transparency
CoQ10
Magnesium
Biotechnology

Supplement: Immune Health
Food & Beverage:  
Better for You Ingredients
Sports Nutrition:  
Nutrients for Weekend 
Warriors/Active Consumers

Legal: International Trade
Contract Manufacturing: 
Premixes
Bars
Children’s Health
Brand/Supplier Relationship

Supplement: Healthy Aging
Food & Beverage:  
Dairy Alternatives
Sports Nutrition:  
Protein Powders
Legal: Federal Trade 

Commission
Contract Manufacturing: 
Efficacious Doses 
Natural Preservatives
Eye Health
M&As

Supplement: Probiotics
Food & Beverage: RTD & RTE
Sports Nutrition: Sleep for 
Better Performance/Recovery
Legal: FDA Criminal Actions

Contract Manufacturing:  
Product Specifications
Confectionery & Bakery
Certifications

Supplement: Glucose Support
Food & Beverage: Reduced 
Sodium, Fats & Sugar
Sports Nutrition:  
Anti-Inflammatories
Legal: GMPs 
 

Contract Manufacturing: 
Equipment
Personal Care
Omega-3s
Political Leaders & Foes
Attracting the Right  
Job Candidates

For more than 20 years, executives across the  
natural products industry have turned to Natural  
Products INSIDER in print to address the ingredient  
science, formulation strategies, legal considerations  
and much more that impact go-to-market strategies.

A Look at 2019 Topics

2019 MEDIA KIT 
naturalproductsinsider.com

Vol. 23, No. 4

July/August 2018

naturalproductsinsider.com
US$20.75

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Delivering
Innovative solutions supplement traditional 
formats to deliver nutritional ingredients

PLUS
Healthy Aging

AERs
Nutritional Bars

WELLNESS

Vol. 23, No. 2

March/April 2018

naturalproductsinsider.com

US$20.75

east.supplysideshow.com
Secaucus, NJ

Meadowlands Exposition Center
APRIL 10 & 11

Organic Food & Beverage

STRETCHED, but not broken

PLUS
Probiotic 
Research

Sports Nutrition 
Recovery

Industry 
Collaboration

03_18INS_v2.indd   991

3/8/2018   2:23:15 PM

Vol. 23, No. 3

May/June 2018
naturalproductsinsider.com
US$20.75

PLUS
Functional 
Beverages

Joint Support 
for Athletes

FTC Enforcement

west.supplysideshow.com

NOVEMBER 6-10
Expo Hall  

November 8 & 9
Mandalay Bay
Las Vegas

Beauty 
Boost
Antioxidants Power Ingestible  

& Topical Solutions for Skin

Table of contents
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JANUARY
Texture & Stabilizers for Food

FEBRUARY
Probiotics

MARCH
Clean Preservatives

APRIL
Healthy Aging

MAY
Natural Colors & Flavors 

JUNE
Antioxidants 

JULY
Clean Energy

AUGUST
Sports Performance

SEPTEMBER
Sweeteners

OCTOBER
Contract Manufacturing 

NOVEMBER
Weight Management

DECEMBER
Cognitive Health & Stress

Co-branded monthly content geared toward a formulator audience, featuring a quick 
category overview, and a sponsor Q&A and advertising section. These cover topics 
related to relevant conditions, ingredients and sourcing practices.

Formulator’s Resource

•  Guaranteed promotional impressions: 50,000

•  Guaranteed leads: 150 minimum

•  Guarantees will be met within 90 days  
    of the content launch

•  Full page Q&A – we provide uniform questions  
 to all participating companies

• Full page digital ad linking to your  
 preferred website

Program Details:

A Look at 2019 Topics

Table of contents
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Left Rectangle
Placed on the left-hand side of 
Natural Products INSIDER page

Leaderboard
Highly visible units at top  

and middle of page

728x90

Right Rectangle
Placed on the right-hand side of 
Natural Products INSIDER page

300x250

Naturalproductsinsider.com provides an ideal display platform to communicate with product manufacturers 
about the most innovative ingredients and formulation solutions.

Website Advertising

• Ad hyperlinks to preferred URL. 

• Monthly Program.
• Ad hyperlinks to preferred URL. 

• Monthly Program.

• Positioned at the top and middle of 
Natural Products INSIDER website.

• Ad hyperlinks to preferred URL

• Monthly Program

Floor Ad
In a stationary position at the bottom 

of the Natural Products INSIDER page

Welcome Ad/Prestitial
Loads on first visit, “Sponsored Introduction”  

is displayed with a countdown

640x480

• One position available per week. 

• Runs for seven (7) consecutive days 
(Monday through Sunday).

• Ad hyperlinks to preferred URL.

• One position available per week.

• Runs 7 consecutive days  
(Monday through Sunday).

• Ad appears when viewer arrives for 
their first visit each day on the Natural 
Products INSIDER site, will redirect 
after 15 seconds.

• Ad hyperlinks to preferred URL.

1200x90

Sponsored Content

• Two positions available per month.

• Native infeed headline placement 
with link to native advertorial 
article or advertiser’s site.

• Monthly program.

2019 MEDIA KIT 
naturalproductsinsider.com

728x90

300x250

300x250

Your Opportunities

Table of contents

http://www.naturalproductsinsider.com
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What’s Hot at SupplySide
The What’s Hot at SupplySide Digital Programs are timed 
to gather and share information on critical events, product 
announcements and exhibitor news that attendees need 
to know in the final weeks going into the SupplySide East 
and SupplySide West live events. WHAT’S 

HOT 
2018

NOVEMBER 6-10
Expo Hall November 8 & 9

2018

THE WORLD'S LEADING INGREDIENT AND SOLUTIONS TRADESHOW WHERE SCIENCE & STRATEGY INTERSECT. 

What’s Hot at SupplySide East - Digital Magazine

• Full page Q&A – we provide uniform questions  
to all participating companies

• Full page digital ad linking to your desired landing page  
(client to provide url)

• Guaranteed promotional impressions: 100,000

What’s Hot at SupplySide West - Website

• Full page Q&A – we provide uniform questions  
to all participating companies

• Full page digital ad linking to your desired  
landing page (client to provide url)

• Guaranteed promotional impressions: 100,000

Program Details:

Your Opportunities

2019 MEDIA KIT 
naturalproductsinsider.com

Table of contents
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Webinars
An industry standard, Webinars allow you to define a market position, surround a market 
theme and educate large groups of industry professionals on a specific topic. Attendees 
often use Webinars to validate and confirm interest or action on a specific topic. Natural 
Products INSIDER delivers on-demand Webinars to best meet audience preference, 
allowing you to showcase your industry expertise to an interested, engaged audience.

Your Opportunities

Table of contents

http://www.naturalproductsinsider.com
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• Company logo and maximum 75-word description  
on landing page

• Performance marketing: 4 email deployments to relevant 
audience members, promotional ads placed on health 
and nutrition websites and social media promotion  
via Twitter, LinkedIn and Facebook

• Guaranteed promotional impressions: minimum  
50,000 within 60 days

• All leads generated over the 60 day program will  
be provided

Program Details:

White Papers
Many organizations have created valuable 
White Papers, but lack a marketing strategy to 
distribute and support them. What good is a 
White Paper if all the right people don’t see it? 
Allow us to position your White Paper in front 
of our audience, apply performance marketing, 
and drive traffic to create engagement with 
your content.

Your Opportunities

Table of contents

http://www.naturalproductsinsider.com
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Infographics 
Company logo and maximum 75-word 
description in sidebar of landing page. 
Performance marketing: includes promotional 
ads placed on various landing pages within the 
INSIDER website and email to relevant website 
members to promote the content. 

Program Details:
• Guaranteed promotional impressions:  

50,000 within 90 days

• Guaranteed Leads: 50 within 90 days

Infographic brought to you by and naturalproductsinsider.com/flaxseed-research-center

PAID CONTENT

Impact of Flaxseed on Risk 
of Coronary Heart Disease

Flaxseed and Metabolic Response

Source: Wei J, et al., The association and dose–response relationship between dietary intake of α-linolenic acid and risk of CHD: 

a systematic review and meta-analysis of cohort studies (2018), https://www.ncbi.nlm.nih.gov/pubmed/29355094

Theory: 
Coronary heart disease (CHD) is the 

leading cause of death throughout the 

world, accounting for 7.4 million deaths in 2012.   

Omega-3 fatty acids are polyunsaturated fatty 

acids which include alpha linolenic acid (ALA),  

the metabolic precursor to eicosapentaenoic acid 

(EPA) and docosahexaenoic acid (DHA), from  

plant sources such as flaxseed. Exploring optimal 

dosing of ALA intake for prevention of CHD – 

specifically, what threshold of intake is needed  

for benefit and whether higher doses confer 

additional benefit, this study hypothesized that 

higher intake of ALA is linearly associated with 

reduced risk of composite and fatal CHD.

Parameters:
Databases were searched for 
epidemiological studies published in  

peer-reviewed journals over a 50-year period that 

explored the associations between dietary ALA  

intake and CHD. To examine impacts of the amount 

of ALA intake and risk of CHD, a dose–response 

meta-analysis was conducted for each outcome.   

To explore potential linear and non-linear 

relationships between ALA intake and CHD risk, 

random-effects dose–response meta-analyses were 

performed. The predicted relative risk was estimated 

by comparing specific levels of ALA intake with no 

ALA intake based on the linear model or spline 

transformation, as appropriate. 

Impact:
As the leading cause of death worldwide, coronary heart disease (CHD) is public 

health concern impacting millions, with financial costs in the billions.

By 2030 the total global cost of cardiovascular disease (CVD) is set to rise from 

approximately US$863 billion in 2010 to a staggering US$1,044 billion. With 

costs like these, prevention must be a global priority.4

Meta-analysis across twelve studies indicated that higher intake of ALA was 

moderately associated with reduced risk of composite CHD, and analysis of nine 

studies indicated that a higher dietary ALA intake was associated with a lower 

risk of fatal CHD.

As studies continue to support the role of flaxseed in heart health support —

particularly its α-Linolenic acids —the role that flaxseed oil may play in lowering 

risk of CHD, and ultimately reducing fatal disease rates, needs continued 

investigation.

Outcome:

Though a higher dietary ALA intake was associated with reduced risk of fatal CHD, 

the excess composite CHD risk at higher ALA intakes warrants further investigation 

through randomized controlled trials. 

1 g/d of ALA consumed was associated  

with a 15% lower risk of CHD events  

and a 23% lower risk of CHD deaths  

in males.1 

The National Academy of Medicine 

recommended that men should consume  

1.6 g/d of ALA and women should consume 

1.1 g/d.2  

ALA has an effect over trans-fatty  

acids, whereas trans-fatty acids may  

play a more important role in  
association with CHD.3 

Randomized controlled trials on CHD  

patients have shown that ALA intake  

may reduce risk of CHD events, including 

recurrence of CHD and CHD death. 

The pooled analysis showed that higher intake of ALA was moderately associated 

with a reduced risk of composite and fatal CHD.

1.  Vedtofte MS, Jakobsen MU, Lauritzen L, et al. (2014) Association between the intake of alpha-linolenic acid and the risk of CHD.  

Br J Nutr 112, 735–743.

2.  Zatonski W, Campos H & Willett W (2008) Rapid declines in coronary heart disease mortality in Eastern Europe are associated with 

increased consumption of oils rich in alphalinolenic acid. Eur J Epidemiol 23, 3–10.

 3.  Source meta analysis Wei J, et al.

4.  Sources: WEF/Harvard School of Public Health -The Global Economic Burden of Non-communicable Diseases
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IMPACT:
Twenty percent of U.S. adults ages 21 and up have experienced cracked skin on their feet.1 The 
problem is more severe among women, who report the condition at a rate more than 50 percent higher than men. Common challenges such as psoriasis and eczema can cause cracked heels 
and feet, as can obesity and overexposure to water. Besides causing pain, cracked heels can get 
infected and lead to cellulitis. As Centella asiatica has demonstrated moisturizing, analgesic, 
anti-inflammatory and collagen-boosting properties, a pharmacological review concluded, “The 
therapeutic potential of this plant in terms of its efficacy and versatility is such that further detailed research appears crucial.”2 Initial studies indicate foot cracks may be among the areas to benefit.

1.  Institute for Preventive Foot Health. “National Foot Health Assessment 2012.” IPFH.org.
2.  Gohil KJ, Patel JA, Gajjar AK. “Pharmacological Review on Centella asiatica: A Potential Herbal Cure-all.” Indian J Pharm Sci. 

2010;72(5):546-556. DOI:10.4103/0250-474X.78519.
Source: Majeed et al. “Efficacy of Centella Asiatica Extract in the Management of Cracked Feet: In Vitro and Clinical Evidence.”  World J Pharm Pharmaceutical Sci. 2016;5(12):983-994. DOI: 10.20959/wjpps201612-8213.

Centellin® CG  
With Gotu Kola Aids 
Management of Foot Cracks

PARAMETERS:
IN A 28-DAY, split-controlled trial, 22 female 
participants ages 25 to 40, having cracks or 

fissures in both feet—associated with dryness, pain 
and roughness of the sole—applied Centellin® CG  
foot care cream containing 2 percent Centella asiatica 
leaf extract twice daily. Twelve participants received 
treatment on the right foot and 12 on the left, with 
the untreated foot serving as a control. Subjects  
were evaluated via assessment of cracked heels,  
effect of skin moisturizing, and photographs before 
and at the end of the treatment. Subjects revisited  
the study site on day 7, 14, 21 and 28 for testing of 
efficacy parameters.

Infographic brought to you by

THEORY:
CRACKED HEELS, also known as heel 
fissures, are a common foot problem 
characterized by yellowing of skin on 

the heel; callused, hard skin growth; flaky 
patches; and cracked, peeling skin. Leading 
causes include standing for prolonged periods 
of time; wearing open-heeled shoes; and 
conditions like diabetes, which contribute to dry 
skin formation. Many cultures use herbal 
extracts for their therapeutic potential. Centella 
asiatica, commonly known as Gotu kola, has 
been indicated for its dermatological benefits. 
Could it also provide relief for cracked heels?

OUTCOME:
The feet receiving cream showed:

PAID CONTENT

Positive visual 
changes

Improved 
moisture content

Reduction of 
associated pain

A significant 
decrease in the 
number of cracks
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Custom Content Marketing
Based on your company’s unique education, marketing 
and communication needs, we’ll develop an integrated 
program that features expert information and beautiful 
design. Custom programs can include infographics, videos, 
eGuides, short downloads and print inserts/advertorial 
pages. Content may be co-branded with Natural Products 
INSIDER or New Hope Network (when the content is solely 
focused on education and thought leadership) or client-only 
branded (when used for ingredient or brand promotion). 
Programs often contain a mix of assets and programs 
include email marketing and lead generation.

Contact your account manager for more information on a  
custom content marketing opportunity that’s right for you. 

Theory:
Diabetes impairs the body’s  
ability to produce or respond to  

the hormone insulin, resulting in abnormal 
metabolism of carbohydrates and elevated 
glucose levels (hyperglycemia). Flaxseed is a  
rich source of nutrients such as fiber and 
lignans, and research has suggested it may 
provide benefits to blood sugar levels. However, 
the results of human clinical trials investigating 
the effects of flaxseed or its derivatives on 
glucose control and insulin sensitivity have been 
inconsistent. Could a systematic analysis of 
randomized clinical trials (RCTs) provide clarity?

Impact:
More than one-third of the U.S. population ages 18 and older has prediabetes, 
and an additional 10 percent has diabetes.1 In 2017, the estimated total costs 
of diagnosed diabetes in the United States was $327 billion—a mix of direct 
medical costs and reduced productivity.2 A number of studies using a variety of 
interventions have demonstrated that levels of glycemia indicative of diabetes 
can be postponed via lifestyle interventions.3 While this meta-analysis supported 
the potential of whole flaxseed to improve glycemic control, further studies are 
needed to determine the specific benefits of flaxseed on glycemic parameters.

1.  Centers for Disease Control and Prevention (CDC). National Diabetes Statistics Report. 2017. Atlanta: U.S. Department of Health  
and Human Services.

2.  American Diabetes Association. “Economic Costs of Diabetes in the U.S. in 2017.” Diabetes Care. 2018 May; 41(5):917-928.
3.  Skyler JS. “Effects of Glycemic Control on Diabetes Complications and on the Prevention of Diabetes.” Clin Diabetes.  

2004 Oct; 22(4):162-166.

Outcome: 
The meta-analysis of 25 RCTs related to the effects of flaxseed or its derivatives 
on glycemic control and insulin suggested:

Parameters:
The meta-analysis reviewed RCTs in which 
flaxseed (whole or ground) or its derivatives 

(flaxseed oil or lignan supplement) were administered 
for at least two weeks as an intervention to adults  
18 and older. Studies used parallel or crossover 
design and assessed fasting blood glucose, insulin 
concentration, insulin resistance (HOMA-IR), insulin 
sensitivity (QUIKI) and hemoglobin A1c (HbA1c). 
Initially, 2,592 studies were identified through 
database searches, which dropped to 1,333 after 
removing duplicates. The number of full-text articles 
assessed for eligibility was 51; 25 studies—with  
30 treatment arms—met the required parameters.

Flaxseed and Weight Management

Infographic brought to you by

Source: Mohammadi-Sartang M et al. “Flaxseed supplementation on glucose control and insulin sensitivity: A systematic review and meta-analysis of 25 randomized, placebo-controlled trials.” Nutrition Reviews. 2018;76(2):125-139.

Flaxseed’s Effect  
on Glycemic Control,  
Insulin Sensitivity

and naturalproductsinsider.com/flaxseed-research-center

A significant association between flaxseed supplementation and a 
reduction in blood glucose, insulin levels and HOMA-IR index, 
and an increase in QUIKI index.

In subgroup analysis, these 
changes were found only  
in studies using whole 
flaxseed but not flaxseed oil 
or lignan extract.

A significant reduction in 
insulin levels and insulin 
sensitivity indexes was only 
observed in the subset of 
trials lasting 12 weeks.
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More than living longer…healthy aging is living longer, and - BETTER. BODYBALANCE® Bioactive Collagen Peptides® from GELITA can improve and maintain fitness and shape. 
Healthy aging is relevant to all consumers – independent of age – from the younger 20- and 30-somethings who are seeking to delay the negative physical impacts that accompany aging, to those 40-, 50- and older who are seeking to actively manage the impacts of aging. And, today’s consumers are more informed than ever about the importance of exercise, proper nutrition and supplementation. They strive to optimize mobility, health and appearance – at any and every age – and, they also recognize that what they do today affects their quality of life today AND tomorrow. 

For instance, young adults are convinced that appearance and physical fitness are expected by society – interested in muscle gain, increasing strength, losing weight or shaping and toning. In middle age – men and women fight against overall loss of shape and tone – and, with longer living expectations and a natural wish for maintaining appearance and good health as long as possible, people are motivated to do something for themselves but often fail due to the details of everyday life. And, those in later adulthood fight against age related muscle mass/muscle strength loss, which can result in loss of mobility followed by a loss of independence and a loss of quality of life. 
Global populations are living longer, and with healthy aging and lifelong wellness becoming increasingly more important to younger consumers, many are taking a more proactive role to counteract the negative effects of aging by adopting healthier diets and more active lifestyles. As such, GELITA – due in large part both to its robust scientific substantiation and marketing communication efforts – is seeing consumers’ attitudes improve toward collagen supplementation - in multiple categories including active nutrition, sports nutrition, performance nutrition, bone/joint health, muscle health and body toning and more!

Although not a new discovery – about 30% of our total body protein is collagen, collagen is the most abundant protein in the human body. Advances in collagen peptides research as it relates to the body’s collagen metabolism and human physiology are exposing new opportunities for product developers. While collagen has been successfully used for years in topical beauty and personal care products such as body lotions, face cream and more – recent scientific evidence confirms that the highest efficacy can be achieved when collagen is ingested orally. 

However, collagen supplementation should not be considered a one size fits all solution. Different collagen peptides optimize targeted benefits 

for different areas of the body. Research shows that GELITA Bioactive Collagen Peptides® are optimized to maximize the stimulatory effects on specific cells in the body...and, the level of stimulation is different for varying collagen peptide compositions. 

To promote healthy muscle mass, GELITA has developed a special brand of Bioactive Collagen Peptides® called BODYBALANCE®. These highly specialized collagen peptides have shown benefits for body toning in young and middle aged people, and addressing age-related muscle loss (sarcopenia). 

Researchers at the Institute of Sports and Sports Science at the University of Freiburg, Germany, investigated the effects of collagen peptide supplementation. Upon conclusion of the double-blind, placebo-controlled study, the primary finding of the study was that BODYBALANCE® supplementation showed improved benefits of resistance training in elderly people with sarcopenia. Results also showed that participants in the collagen-supplemented group showed a significant increase in fat-free mass and muscle strength as well as a statistically significant reduction in fat mass compared with the placebo. 

The results of this study were published in the British Journal of Nutrition. 
Zdzieblik, D. et al Collagen peptide supplementation in combination with resistance training improves body composition and increases muscle strength in elderly sarcopenic men: a randomised controlled trial, doi: 10.1017/80007114515002810, British Journal of Nutrition, 2015 
Collagen protein is the body’s ubiquitous protein – and collagen protein is trending as one of this year’s hottest ingredients! Aside from its benefits as a protein, Bioactive Collagen Peptides® from GELITA are supported by years of clinical research indicating efficacy in a host of musculoskeletal functions – offering diverse benefits from general protein enrichment to more specific benefits on bone health, joint health, muscle health, skin health and even tendons and ligaments health! 

With today’s consumers being better educated on the correlation between health and nutrition, they are more interested in 
understanding how their nutritional products work in collaboration with one another. Products with the greatest amount of scientific research and substantiation to support their claims are likely to generate the highest consumer trust and loyalty. GELITA’s philosophy of substantiating all product functionalities on solid science makes the company a preferred and trusted supplier for healthy aging products…and a natural choice to be recognized for its contribution to science and innovation within the industry.

ADVERTORIAL

Bioactive Collagen Peptides®:  
Bridging the Gap of Healthy Aging
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GELITA offers a portfolio of individual Bioactive Collagen Peptides® 

that are all highly suitable for functional sports nutrition products or 

functional foods. 

At 5g per day, the speci� c peptides FORTIGEL®, TENDOFORTE® and 

FORTIBONE® can easily enrich a variety of convenient sports foods 

that are consumed around a training session, such as sports bars, 

drinks and gels, and support preparation and the competitive edge of 

athletes, mainly those prone to injury or returning to play. 

BODYBALANCE®, at 15g day, performs well in high protein solutions 

such as bars, shakes and food forti� cation, in general.

TENDOFORTE® 
Collagen peptides designed to increase the strength and � exibility of 

ligaments and tendons, helping to stabilize the musculoskeletal system 

and considerably decrease the risk of injuries. 

FORTIGEL® 
A bioactive component proven to stimulate joint cartilage regeneration. 

FORTIBONE® 
Contributes to bone health by promoting the biosynthesis of the 

extracellular bone matrix. 

BODYBALANCE® 
Contributes to body toning as it helps to increase muscle mass, to 

decrease body fat and to increase strength. 

Strong tendons for high endurance

TENDOFORTE® has been proven as a nutrition solution to support strong 

and � exible tendons and ligaments in athletes, contributing to high 

performance and fast return-to-training. It is also a nutritional 

intervention for tendon and ligament problems, such as overuse type of 

injuries, helping athletes to get back to sport and to their former 

performance level quicker and more safely.

Previous data has shown that speci� c Bioactive Collagen Peptides® 

stimulate the RNA-expression and biosynthesis of collagen, 

proteoglycans and elastin in Achilles tendons. Most recently, a study 

performed in sports people, by the Australian Institute of Sport (AIS) 

showed that subjects with long-term symptoms of chronic Achilles 

tendinopathy were able to return to running within 3 months, when 

supplementing with TENDOFORTE®, and were able to keep running for 

the remainder of the trial period.

Unrestricted mobility
More than 25% of the global population suffers from joint problems 

primarily caused by wear and tear of the joint cartilage because of 

increasing longevity, being overweight or the mechanical stress of 

intensive sport. However, FORTIGEL® can provide assistance. It 

comprises optimized collagen peptides that have been scienti� cally 

proven to stimulate the regeneration of cartilage tissue, providing 

cushioning to the joints. After oral administration, the collagen 

peptides stimulate the cartilage cells to increase the production of 

both collagen and proteoglycans — the two major components that 

make up almost 90% of cartilage dry mass.

Athletes are also susceptible to joint issues and the treatment in this 

population does not differ from its management in the general 

population: The main goal is to minimize pain and improve 

functionality. A clinical study undertaken by Penn State University 

tested the effect of CH-Alpha®, which contains FORTIGEL®, on sports 

students who were suffering from joint problems as a result of 

mechanical stress. Compared with the control group, the students who 

took collagen peptides showed a signi� cant reduction in joint 

symptoms as well as improved mobility. In particular, these positive 

effects were obvious in participants with knee joint problems derived 

from mechanical strain. Previously, similar � ndings had been recorded 

in an observational study on active sportspeople at the Rhein-Rhur 

Olympic Support Center in Germany. 

Strong bones are the pillars of performance

Besides joint problems, bone-related ailments including atrophy, loss of 

bone density, stability and osteoporosis are also major public health 

concerns. However, healthy bones are a prerequisite for being able to do 

sports, even in old age. 

Speci� c collagen peptides have been optimized to support bone health. 

The collagen peptides in FORTIBONE® stimulate osteoblast activity to 

increase the production of the extracellular bone matrix, which is the 

essential framework for calcium mineralization. In addition, they 

regulate the degenerative processes that affect bones by reducing 

osteoclast-based protease production. Hence, these ingredients supply 

the body with the basic components needed for a strong and stable 

bone structure, supporting overall bone stability and � exibility. 

Quicker results keep motivation alive

Collagen peptides cannot only help to prevent injuries and pain while 

being active and working out. They can also support people to achieve 

quicker results, which keep them motivated and passionate about sports. 

GELITA has recently investigated the effects of the speci� c collagen 

peptides in BODYBALANCE® on body composition, metabolism, and 

toning in younger and middle-aged adults. 

In a randomized, double-blind, placebo-controlled study, the effect of 

post-exercise collagen peptide supplementation on fat-free body 

mass, fat mass and muscle strength in combination with resistance 

training was tested: 114 healthy, less sporty men with a mean age of 

30–60 were treated with 15 g of BODYBALANCE® per day for 12 

weeks. The primary endpoint of the study revealed a statistically 

signi� cant increase in fat-free mass after collagen peptide 

supplementation compared with the placebo, as well as improved 

muscle strength and reduced waist circumference.

ADVERTORIAL

Flexible, Mobile and Stronger - Longer with                                                          
GELITA’s Bioactive Collagen Peptides® Portfolio
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Other Content Marketing
Multi-client content marketing programs unite various companies to lead the dialogue 
around relevant macro themes shaping key industries and categories. Programs 
include various digital and in-person inclusions informed by industry insights, 
expertise and analysis.

Feeding the  
Good Food Future
This educational content program unites 

food ingredient renegades who are supplying the good food future with 
ingredients, values and information that is reshaping the supply chain—in the 
best possible ways. Don’t just be a part of the conversation. Lead it. Join 
Esca Bona’s Feeding the Good Food Future and tell your story via Natural 
Products INSIDER and SupplySide West.

Inside the Bottle: Understanding 
Supplements Today  
Now in its fourth year, Inside the Bottle unites 

ingredient suppliers and finished-product 
manufacturers to explore the most pressing issues facing the supplement 
industry today. Through this initiative, Informa Health & Nutrition and 
its partners develop a comprehensive communication strategy to 
disseminate info on the latest science, quality measures and 
innovations. Our 2019 programming will support a transparent, 
high-quality industry, while also telling the unique stories of 
our partners to highlight the industry’s best practices and 
most relevant players.
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E-Newsletter Leaderboard (670×90 or 468×60)

•  One position available each Tuesday and Friday.

•  Sent weekly on Tuesdays and Fridays to subscriber base  
of approximately 35K.

•  Ad runs immediately below the first article headline  
and hyperlinks to preferred URL.

E-newsletters
E-newsletters are a great way to reach an engaged audience hungry for new information 
on supplements, raw ingredients and cutting edge products. Whether your goal is to educate 
subscribers about your brand or position your ingredients as being pivotal within the industry, 
e-newsletters provide the perfect platform to reach your marketing goals.

E-Newsletter Rectangles (180x150)

•  Two positions available each Tuesday and Friday.

•  Sent weekly on Tuesdays and Fridays to subscriber base  
of approximately 35K.

•  Ad runs in the middle of content scroll and hyperlinks  
to preferred URL.

Your Opportunities

35,000+
subscribers

4.86% average unique
click through rate

Delivered
every Tuesday and Friday

14.62% average 
unique open rate
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Interested in sharing your expertise on a particular topic, or contributing an expert perspective?  
While INSIDER does not accept unsolicited article submissions, we are interested in educational,  
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